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ABSTRACT

Dissertation Title The Relationship Between Emotional Types in

Advertising, Recall and Brand Image

Student’s Name Mr. Kritsada Direkwattana
Degree Sought Doctor of Business Administration
Field of Study Business Administration
Academic Year 2017

Advisory Committee
1. Dr. Norapol Chinuntdej Chairperson
2. Dr. Supasit Jaruhirunpat

3. Asst. Prof. Dr. Prayong Meejaisue

In this dissertation, the researcher studies (1) advertising in the context
of how its contents exert effects on the recall of product brands. The researcher
also shows (2) how this information can be used in formulating marketing
strategies and in testing the effects of emotional type on having a good image
of product brands as depicted in the content of advertising.

Data were collected from a sample population of 80 participants in an
experiment. Each participant was followed to collect data for a period of four
weeks.

The first research instrument consisted of advertising specifically
developed for this research investigation and which satisfied testing standards

by virtue of having been tested with members of the sample population as
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suitable advertising for this experiment. The second research instrument was
a test for recall used to record information provided by the members of the
sample population in the course of the experiment.

Using techniques of descriptive statistics, the researcher analyzed
the data collected through applications of a computer software program.

Findings are as follows:

The members of the sample population could recall contents at a very
good level provided they were given cues. This is comparable to a stimulus
generating recall as a response. At the highest level, the experiment showed
that the advertising contents recalled involved actors, scenes, and plots.

At the lowest level were advertising contents accompanied by music.

The experimental results were in consonance with the theory of recall
specifying that better recall is encouraged by the presentation of a stimulus
in contradistinction to free recall without a stimulus being provided.

In the aspect of brand image, it was found that the members of the
sample population did not display associated differences in their opinions
toward brand image at a statistically significant level.

In conclusion, in the view of the researcher, the findings of this research
investigation can be applied to the development of advertising conveyed through
variegated channels. Furthermore, finally, in the light of the experimental
results, it can be concluded that advertising contents can be developed such
that properly accentuated contents can induce highly accurate recall of

particular brands.
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1. 910 “A Circumflex Model of Emotions,” by J. Russell, 1980, Journal of

Personality and Social Psychology, 39, p. 1164.
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21, 910 Emotion: T heory, Research, and Experience Vol. 1: Theories of Emotion 1

(p. 56), by R. Plutchik, 1980, New York: Academic.
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Environmental Sensory Short-term Long-term Store

Input Register Store

Response Output

AW 6 NTZVIUNITINVON Atkinson and Shiffrin (1968)

#127. 910 “Human Memory: A Proposed System and Its Control Processes (p. 93),” by
R. C., Atkinson and R. M. Shiffrin, 1968, In K. W. Spence and J. T. Spence (Eds.),

The Psychology of Learning and Motivation 2, New Y ork: Academic Press.
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