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Abstract

This research aimed to studied 1. Buying behavior for supplementary
foods of working age consumer in Bangkok. 2.The Perception of important level
of marketing communication which affecting online buying decision making for
supplementary foods. 3. The important level of the electronics marketing
strategies which affecting online buying decision making for supplementary
foods. 4. To compare the perception of important level of marketing
communication which affecting online buying decision making for
supplementary foods by consumer demographic factors. 5. To compare the
important level of electronic marketing strategies which affecting online buying
decision making for supplementary foods by consumer demographic factors.
The research used quantitative method with 400 sample size and used online
questionnaire to collect data. Used descriptive statistics and ANOVA in

inferential statistics to analyze data.

The result shown that the personal characteristics of respondents are
that most of them are female with varies of age from under 25 years old to
middle of age .Most of them are single with bachelor degree and varies in career
and the group of worker in private companies is the biggest group and have
moderate income level. Their buying behavior toward supplementary foods are
as following : tablet and capsule foods are popularly ordered , most popular to
buy supplementary foods from foreign countries, most of them buy for
themselves , consumers want the core value of the products in terms of overall

health enhancing and for beauty skin and reduce weight. Buy products between



501-1,000 baht per time. Most consumers make decision and purchase by
themselves. Most of them buy products from the website of the manufacturer
or distributor with frequency 3-4 times per year. The consumers receive products
information from product reviewers via the internet and from various of
reference groups as well as from internet advertising media. The perception of
marketing communication on consumers' purchasing decision for products have
a relatively high level of importance. Electronic marketing strategies are very
high important for the decision to buy products and the most important factor

of product value is the result of product consumption as desired.

The hypothesis testing found that respondents with different personal
characteristics have different in the level of perception toward the importance of
marketing communication regarding the decision to buy supplementary foods
online. At the 95% confidence level (significance 0.05) in all aspects, including
gender, age range, occupation, marital status, income and education level. And
found that respondents with different personal characteristics have different in
the level of perception toward the importance of electronics marketing strategies
regarding the buying decision of supplementary foods online. At the 95%
confidence level (significance 0.05) in all aspects, including gender, age range,

occupation, marital status, income and education level.

Key words: online buying decision making, supplementary foods, electronics

marketing strategies, marketing communication
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3.1.1 U311nIn19948

dszanafildinsnluniside Hur Ao austriauenyszning 18-60 3
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AN9199 3.1 TUIATBNNANALBENUBINATT L

U 'umﬂ'umnsjuﬁ":aﬂnﬁizé’umwuﬂmmm'ﬂ‘au (e}
thzming + 1% + 2% +3% + 4% 5% + 10%
500 % * * * 222 83
1,000 * * ® 385 286 91
1,500 * * 638 441 316 94
2,000 * * 714 476 333 95
2,500 * 1,250 769 500 345 96
3,000 * 1,364 811 517 353 97
3,500 * 1,458 843 530 359 - o7
4,000 * 1,538 870 541 364 o8
4,500 * 1,607 891 549 367 o8
5,000 * 1,667 909 556 370 98
6,000 * 1,765 938 566 375 o8
7,000 * 1,842 959 574 378 %
8,000 * 1,905 978 580 381 99
9,000 * 1,957 989 584 383 99
10,000 5,000 2,000 1,000 588 385 89
15,000 6,000 2,143 1,034 600 390 99
20,000 6,667 2,222 1,053 606 302 100
25,000 7,143 2273 1,064 610 304 100
50,000 8,333 2,381 1,087 617 397 100
100,000 9,091 2,439 1,099 621 398 100
0 10,000 2,500 1,111 625 400 100

* wiofs medatiolinncanine assume Widunsnsssouwuyng Slimualdgesdmanmeuaangy
atald
i : (Yamane, 1973 514 snsnqwal érogle, 2544)
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